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Cards as a Cultural Phenomenon

personal and public space and invisibility” by bringing the exhibition to the red
light areas (Douglas, /Independent 27 November 1993). In London, fake cards
were introduced, parodying gentleman’s calling cards from the last century
and offering a moral homily, with the number connecting to an answerphone

message on social etiquette (ibid).

Tom Cook an artist, recently exhibiting prostitutes cards together with some
themes from the print media in collage form, has identified a similarity
between messages depicted on the cards and Government slogans. He was
inspired by John Major’s claim that “If it isn’t hurting, it isn’t working”, and
the way in which punishment and retribution feature strongly in social welfare
policy. These themes are reflected in such slogans on the cards as “No pain,

no gain”. (See Appendix 1V)

It seems that many men are collecting the prostitutes’ cards and that they
have become marketable as a cultural artefact. Moreover, there is evidence
that this practice of collecting cards is not restricted to adult men, but
younger children have been spotted removing cards from payphones which are
then swapped in school playgrounds just like any other hobby (the Brighton
Evening Argus 15 October 1993). This was picked ug by the Sun, describing
it as a “sick new craze” when 10-year-olds shift from collecting bubble gum
wrappers to porn (Sun 17 September 1993). Whilst the articles do not specify
whether it is just boys collecting them, it seems reasonable “o assume that it

is.
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